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The importance of tourism for the development of each individual country is
indisputable. After all, it helps to create additional jobs, preserve the cultural heritage,
and bring the level of economic development to a new degree.

Different types of activities are involved in tourism. After all, tourists are interested
in the level of accommodation, services, food and entertainment. The joint efforts of many
enterprises create the maximum comfort for vacationers. This, in turn, contributes to the
development of spheres that are related to the provision of tourist services.

Understanding the importance of tourism development, some countries set the
goal of creating an attractive image. Safety has the paramount importance in this area.
Using the features of their location and development, some countries managed to
make tourism an essential source of their income. Thus, in 2017 the total contribution
of tourism to the GDP is 76.6% in Maldives and 76.6% in Seychelles [1].

According to the World Tourism Organization (WTO) in the European Union
the contribution of tourism to GDP is 10%. It creates jobs for 26 million people [2].

The most visited country in the world in 2016 was France. The number of
arrivals there reached about 82.5 million (graph 1, source [3]).
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Graph 1. The top visited countries in 2016, number of arrivals
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In comparison with 2015 it has demonstrated a decrease of 2.2%. It is
explained the Nice attack in July 2016 and Parisian attacks in 2015 as well as air
control strikes and floods in Paris. Some of the most visited countries in 2016
surprise with stunning results of arrivals in comparison with 2000. For instance,
Thailand and Turkey have demonstrated an increase of more than 3 times, Germany
and China — about 2 times.

Georgia is one of the countries with the staggering results in the field of
tourism. With a 15% contribution of tourism in the country’s GDP in 2000, it
managed to reach 31% in 2017 [1]. The country’s leadership stresses that the increase
in the number of tourists in the country clearly demonstrates the correctly chosen and
effective state strategy.

Singapore was the biggest tourism spender in 2016, where expenditure per
capita in US$ amounted 3940 (graph 2. source [2, p. 87]).
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Graph 2. World’s top tourism spenders in 2016, US$

In 2017 more than a half of international tourist arrivals were in Europe (51%
of the world’s total) while Africa only accounted for 5% and Middle East for 4%.

According to the WTO data more than 393 million people travelled
internationally for tourism between 2008 and 2017 [4, p.11].

Nowadays, nobody doubts the great potential of tourism development for each
country, and its benefits are obvious. Tourism contributes not only to increasing state
revenues, but also to preserving cultural heritage, improving ecological situation,
raising security, developing technologies and infrastructure. With the aim of
supporting tourism, each country primarily aims at achieving a higher level of
economic development.
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AHAJIITUYHA OLIHKA BILIMBY BREXIT HA MO3UIIII BEJIUKOI
BPUTAHII HA PUHKY €BPONEHCHKUX ®ITHAHCOBHUX MMOCJYT

Adganacoeea Enveipa Edyapoiena,

mazicmpanm,

cneyianvricmos «Meneodocmenmy.

Hayxosuii kepignux:

leawenko Okcana Anopiiena,

KaHOUuOam eKOHOMIYHUX HAYK, OOYeHM,

3a8i0ysay Kageopu eKoOHOMIKU Ma MeHeOHCMEHMY
308HIUHbOEKOHOMIYHOI OisIbHOCHII,

Hayionanvna akademisi cmamucmuku, 001Ky ma ayoumy

[TonoBuHA €BpOMEHCHKUX INTA0O-KBAPTHUP HE €BPOMEHCHKUX KOMMaHIM Oya
posramoBaHa came Yy Cronyuenomy KopomiBeTBi. Ix  KinbkicTh 3Ha4YHO
nepeBMIllyBajia KUIbKICTh mTad-kBaptup y Himeuunni, @panmii, [lBeiinapii Tomro.
VY pesynprari Brexit curyauis MoXe YCKIAQIHUTHUCS, BPaXxOBYIOUHM CHPHUSATIUBHMA
MOAATKOBHI pEXUM, 110 ICHYBaB ISl IepXKaB-uJeHIB K pe3ynbTaT Jupexktusu €C
Mpo MaTEepUHCHKI Ta JOYipHI KOMIaHii, 3a sSKow jAepxkaBa-wien €C, e
3apeecTpoBaHa JOUIpHS KOMIIaHis, 3000B’s13aHa CKacyBaTu OyAb-SKHIl MOJATOK HA
pernarpiaiiito 10X0/liB, TOAl SK AepkaBa-uwieH €C, 1e 3apeecTpoBaHa MaTEPUHCHKA
KOMIIaHisl, Ma€ 3BUIBHUTH JOXIJ BIJ IUBIAEH/IB BIJl CIUIATH MOJAATKY YU MPUIUCATU
MOJATOK, SIKUM Bxke OyB BUIUIaueHUM Yy Jaepxai-wieHi €C, ne 3apeecTpoBaHa
JOYIpHSI KOMIaHIs, 0 BIACHUX MOJaTKiB. Benukiil bpurtanii BapTo Oyne nmoroautu
pPEeXUM, IO MISITUME JUISl TPETiX KpaiH 3TiHO 3 Mmi€l0 [IupeKkTHBOIO YU yXBaJIHUTH
Cepit0 HOBUX YroJ 3aJJis YHUKHEHHS TMOJBIHOTO OMNOJATKyBaHHS, aje Ie
BUMaraTuMme 4acy v rpatuMme He Ha Kopucth Crionyuenoro Kopomiserra [1].

CratucTuyH1 JaH1 00 OCHOBHUX c(ep 1HBecTyBaHHs 3 60ky €C no Benukoi
Bpuranii (tabn. 1, 3a ganumu [1, c. 15]) cBiguars, mo came €Bpomneiicbkuii Coro3 €
HANCYTTEBIMM J10HOpOM 1HBecTHLi mns Crnomydenoro KopomiBeTBa. HaliOuibiue
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